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Start your journey of

DISTOVRNY!

Bring your curiosity to life.

Global Product Manager (m/f) for Digitized Environmental
Analytics Products (Req ID 158692)

A career at Merck is an ongoing journey of discovery: our 50,000 people are shaping how the world lives,
works and plays through next generation advancements in healthcare, life science and performance materials.
For 350 years and across the world we have passionately pursued our curiosity to find novel and vibrant ways
of enhancing the lives of others.

Your role:

As part of our global strategic Product Management team for Water, Environmental and Food Mobile
Analytics, you will define and manage global product life cycles, market position, and revenues
across our Instruments and Software/Smartphone Apps. You will execute the global marketing plan
and support training and sales activities for global commercial teams and customers. You will also
translate marketing insight into a business strategy with plan of actions to optimize new product
launches. Furthermore, you will drive innovation, identify business opportunities and act as R&D
counterpart in new product development. (...)

Who you are:

« Master/PhD or equivalent in Science (e.g. Chemistry/Biology/Bioinformatics/Biochemistry)

« 3-5 years’ working experience as product manager with knowledge of digitized products,
expertise in programming languages is an asset

- Experience in global Marketing, Strategy and/or Innovation topics

« Profound communication skills in German and English

« Strong analytical skills, self-organized, big-picture thinking

» Willingness to travel globally (10%)

What we offer: At Merck, there are always opportunities to break new ground. We empower you to fulfil
your ambitions, and our diverse businesses offer various career moves to seek new horizons. We trust you with
responsibility early on and support you to draw your own career map that is responsive to your aspirations and
priorities in life. Join us and bring your curiosity to life!

Curious? Apply and find more information at come2merck.com.



